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The social media and the proliferation of mobile and home electronic devices have led to dramatic changes
in how consumers access cultural expressions (whether via purchase or sharing) and the way firms select,
(re)produce and market cultural expressions. Technological innovation has driven changes that have
profound implications for our society. The printing press converted manuscripts into tradeable goods and the
gramophone did the same for musical performances. Both also introduced intermediaries into the market,
namely, the publisher and the record label, who acquired sufficient power to influence governments and
legislation regulating intellectual rights. In a similar way, the Internet and the digital technologies that ride
on this highway have paved the way for yet another dramatic change. However, the balance of power has
now shifted towards creators and consumers, who, as they socially construct the market for cultural
expressions, are also reshaping legislative and economic aspects of the intellectual property regime. This
book addresses questions of access to cultural expressions, the historical evolution of authors’ rights, the
current Spanish intellectual property regime and the social construction of music markets. It also proposes a
contextual theory regarding access to music and a social interpretation of music access patterns. It concludes
with a discussion of the issues raised in the previous chapters, focusing particularly on the core issues of
access to culture, incentives to creativity and the selection, (re)production and marketing of cultural
expressions.  The separation of the rights of creators and the rights of producers is suggested as a way to
enhance incentives to creation while improving access to cultural expressions. This book will be of particular
interest to social science researchers seeking interdisciplinary insights into the social construction of markets
from the economics, management, marketing, law and sociology perspectives.
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From reader reviews:

Florence Taylor:

Have you spare time for any day? What do you do when you have more or little spare time? Yep, you can
choose the suitable activity with regard to spend your time. Any person spent their own spare time to take a
go walking, shopping, or went to often the Mall. How about open or perhaps read a book called The social
construction of culture markets: Between incentives to creation and access to culture? Maybe it is to be best
activity for you. You realize beside you can spend your time with the favorite's book, you can better than
before. Do you agree with its opinion or you have other opinion?

Wendy Fuller:

Book is written, printed, or created for everything. You can recognize everything you want by a book. Book
has a different type. We all know that that book is important matter to bring us around the world. Beside that
you can your reading skill was fluently. A guide The social construction of culture markets: Between
incentives to creation and access to culture will make you to be smarter. You can feel more confidence if you
can know about anything. But some of you think which open or reading some sort of book make you bored.
It is not necessarily make you fun. Why they could be thought like that? Have you in search of best book or
acceptable book with you?

Lisa Robinson:

Reading a publication can be one of a lot of pastime that everyone in the world really likes. Do you like
reading book thus. There are a lot of reasons why people like it. First reading a book will give you a lot of
new info. When you read a e-book you will get new information mainly because book is one of many ways
to share the information or even their idea. Second, reading through a book will make you more imaginative.
When you studying a book especially fictional book the author will bring you to imagine the story how the
character types do it anything. Third, you may share your knowledge to others. When you read this The
social construction of culture markets: Between incentives to creation and access to culture, you can tells
your family, friends as well as soon about yours reserve. Your knowledge can inspire the others, make them
reading a e-book.

Robert McCauley:

The e-book with title The social construction of culture markets: Between incentives to creation and access
to culture has a lot of information that you can understand it. You can get a lot of benefit after read this book.
That book exist new know-how the information that exist in this e-book represented the condition of the
world today. That is important to yo7u to find out how the improvement of the world. This book will bring
you throughout new era of the syndication. You can read the e-book with your smart phone, so you can read
the idea anywhere you want.
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