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In the new economy where value drivers are shifting from tangible to intangibles resources, brands are the
most familiar asset. They are well known by consumers, perceived as a critical component of enterprise
value and often motivate large mergers and acquisitions. Yet, brands are a complex intangible asset, and their
valuation is a difficult task requiring a variety of expertise: legal, economic, financial, sector-specific and
marketing.

Using rigorous methodologies, an analysis of the world of the new economy and an inquiry into the limits of
modern valuation technics, this book offers empirical and theoretical background to the key issue of brand
valuation. It provides answers to the many questions that arise when attempting to value a brand: How to
understand the origin of brand value? How to assess its value objectively? Why valuations of some brands by
consulting firms differ so widely? How to understand that some brands are valued millions of euros when the
companies that own them are losing money?

Brand Valuation explains the economics and finance factors explaining the value and volatility of brands and
presents the most commonly used methodologies to value brands such as the cost methods, the excess
earnings approach, the relief-from-royalty method or the excess revenue approach. The methodologies
covered are illustrated with numerous examples allowing the reader to grasp the advantages and limits of
each valuation techniques. The book presents the relevant context of brand valuation including the applicable
existing accounting and valuation standards and also discusses the models developed by consulting firms.
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From reader reviews:

Tina Olsen:

The book Brand Valuation (Routledge Studies in Accounting) gives you the sense of being enjoy for your
spare time. You may use to make your capable a lot more increase. Book can to become your best friend
when you getting pressure or having big problem together with your subject. If you can make studying a
book Brand Valuation (Routledge Studies in Accounting) being your habit, you can get considerably more
advantages, like add your capable, increase your knowledge about a number of or all subjects. You are able
to know everything if you like wide open and read a publication Brand Valuation (Routledge Studies in
Accounting). Kinds of book are a lot of. It means that, science publication or encyclopedia or other folks. So
, how do you think about this book?

Edward Baca:

What do you concerning book? It is not important along with you? Or just adding material when you really
need something to explain what the ones you have problem? How about your free time? Or are you busy
individual? If you don't have spare time to do others business, it is gives you the sense of being bored faster.
And you have time? What did you do? Every person has many questions above. They need to answer that
question mainly because just their can do which. It said that about book. Book is familiar on every person.
Yes, it is right. Because start from on pre-school until university need that Brand Valuation (Routledge
Studies in Accounting) to read.

David Goodspeed:

This Brand Valuation (Routledge Studies in Accounting) book is absolutely not ordinary book, you have it
then the world is in your hands. The benefit you receive by reading this book is usually information inside
this e-book incredible fresh, you will get info which is getting deeper a person read a lot of information you
will get. That Brand Valuation (Routledge Studies in Accounting) without we realize teach the one who
examining it become critical in pondering and analyzing. Don't always be worry Brand Valuation (Routledge
Studies in Accounting) can bring whenever you are and not make your case space or bookshelves' turn out to
be full because you can have it within your lovely laptop even cellphone. This Brand Valuation (Routledge
Studies in Accounting) having fine arrangement in word along with layout, so you will not really feel
uninterested in reading.

Irene Wang:

The e-book untitled Brand Valuation (Routledge Studies in Accounting) is the e-book that recommended to
you to study. You can see the quality of the publication content that will be shown to anyone. The language
that article author use to explained their ideas are easily to understand. The copy writer was did a lot of
investigation when write the book, to ensure the information that they share for your requirements is
absolutely accurate. You also can get the e-book of Brand Valuation (Routledge Studies in Accounting) from



the publisher to make you considerably more enjoy free time.
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